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LOST THE PLOT is a
beautifully-designed illustrated
imprint from PANTERA PRESS.

Pantera Press is a young and enthusiastic Australian book publisher, created to
champion writing culture and literacy in Australia with a clear community and

cultural purpose.

Pantera discovers and nurtures talented Australian writers who are great storytellers
and also publish non-fiction books that matter. As a social purpose business, we use
our profits to fund charities and not-for-profits that encourage reading and work to

close the literacy gap in Australia.

Our LOST THE PLOT imprint is designed to challenge your thinking, to inform and
to entertain. The list contains beautifully illustrated books on a range of topics of the

moment.

All of our books are distributed in Australia and New Zealand by Bloomsbury, and
we hold world rights to all of our titles. Read on to stretch your imagination and be

entertained!
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‘A joyful, confident, razor-sharp _
and exquisitely modern plan to

creating success in away thatis
meaningful to you.’ ~

Z0F FOSTER BLAKE

[HE
ED
EAPERIMENT

 FLEXMAMI's formula for knowing
what you really want and how to@et it

LILLIAN AHENKAN

BUSINESS OWNER, PODCASTER, INFLUENCER, TV PRESENTER

FLEXMAMI'S FORMULA FOR KNOWING WHAT YOU
REALLY WANT AND HOW TO GET IT

How would our lives change if we set our goals based on
what would actually fulfil us, instead of what feels easy or

achievable?

Lillian Ahenkan’s hypothesis: anyone can create a unique
formula for their own personal success. The one-size-fits-alll

approach to ‘your best life’ is outdated — you can do better.

You don't have to be exceptional (or even the exception) to

be successful. You just need to learn the algorithm.

Through her own success experiment, Lillian transformed
herself from a two-time uni drop-out stuck in a career that
paid in burn-out, into highly sought-after media personality
FlexMami. And here she shows that her experience hasn't

been a fluke.

Instead of focusing on what you can’t change, spend your
time hacking what you can — yourself. This formula combines
what you know about yourself with what you know about

society. The result? Getting what you really want.

Ghanian-Australian Lillian Ahenkan (aka FlexMami) is a DJ, MTV
presenter, social media influencer, model and, most recently,

a podcaster who is passionate about bringing conversations
surrounding identity and intersectionality to mainstream

environments.

Flex is all about making sure everyone has the tools necessary to
glow up, and uses her platform for real-talk discussions on taboo

topics, sexual liberation, dating and critical thinking.

She’s been featured in i-D, Stylist, Elle, Grazia, Pedestrian TV,
Daily Mail, Man Repeller in addition to being a finalist for
Cosmopolitan’s Beauty Influencer of the Year 2018. Flex has been
championed by actress and body-positive activist Jameela Jamil
as an ‘inspiration’, called the influencer we deserve, the ultimate
girl crush, and the beauty icon we need right now. She’s known
for her p/ayfu/, thoughffu/, empowering posts that are full of

confident, modern wisdom and a powerful message of self-belief.

Publication: May 2021

ISBN: 9780648987482

Page Size: 198 mm x 128 mm
Extent: 300 pages Full Colour
Rights: World

Rights Sold: Audio (Audible)

‘Self-made, self-motivated and infectiously self- assured, Flex plays both forthright coach
and open-hearted student of life in this practical, empowered guide to achieving your own

version of success.’

Zoé Foster Blake, Founder of Go-To and author of The Wrong Girl
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desperately needed, delightfully digestible conversa-
tion on self-betterment that'll have you in tears and in
stitches all at once.’
Sarah Davidson

This fast-paced how-to packs a millennial sized punch
and will make you think differently about the way you
live and work.”

Emma Isaacs, Founder and Global CEO, Business
Chicks and author of Winging It

‘A clever, empowering and no-bullshit guide to
embodying your most authentic and successful self.”
Mary Hoang

Evaluating yoursel immediatel oo aarming the concopt
of crifca hinking seoms promature,and | want o give you
ho chance o bocoma competont i your now skl before
rying i on the biggest ks, Partof being confiden inyour
[l crifcal-hinking abilty means being aware o he reas that
- come naturallyto you and those that don'. As you dovelop
‘your il inhis area, you should fnd i easier fo:
Using the three tips for critical
thinking, try to analyse the
hypothetical (although completely
possible) workplace example we
discussed above. Once you've done
that, answer the below:

Figure out f here are any inconsistencies beween

accounabilly for e posiive and negaiive hff that
Once you've done tha, answer he below: hoppens o you.
Find your own consistent approach o problem
1. Whot quesions would you ask o help this sobing. You'l bo doing a ot o n tis book and
person crically unpack heir suation? hroughout yourfelime, so s vl you develop @
ST . formula ha you can fweak and adjust early, ather
2. Did thinking criically chenge your perspeciive wan have: u're in the midst of @ dilemmo.
D g ¥ chonus than have when you's inhe midst o o diemma.
Reflect on how you see he warld, n addiion o
3. Whot are the easiest and hardest things ‘whot informs your beliefs and behaviour. When you're
‘bour il hinking? RN o P Ve s & e et B B
4. What difference do you think crifical ‘out why things are the way they are..
hinking can make in your fe?

BELIEF

INTENT

ACTION

HOW TO BUILD SELF-AWARENESS FOR
UMMIES

1. Make two separate lists, one with all of your
positive traits and one with the negatives. Look at
your two lists and answer the following questions:

5. What makes these traits positive or negative?

‘When did you sart o recognise these traits

inyourself?

Were these trats leamed, and f s, where from?

Arethese s ofin recogpisedin you by odhers?

Hon does reading his s of it make you fcl?

Have you always regarded the trits as good

or bad, or has that changed with time?

Do you recognise these taits i others?

Howdo you egard other peopl withthese trats?

How do you feel about yourself when you

Speak to people with these traits?

meoan

LY

1. Did you know that you have positive, negative and
‘neutral traits that you're unaware of, but others
can clearly see?

a. How does this make you feel, and why?

1f you could adopt a new positive trait,

what would it be?

. What would be the worst negative trait
someone could say you have?

MANIFEST?

Section One

Section Two

Section Three

4. How we feel about ourselves and how we're
perceived by others sn't always black and white.
Although we may wish we could, most of us
can't distil our personalities into neat boxes.
Sometimes, we can't quite figure out why we
feel the way we do about ourselves — why
we're happy to be loud and boisterous in some
environments, and a secretive recluse in others.
Letting people really see you requires a level of
vulnerability that needs to be trained and then
affirmed by positive responses. We're often
afraid to show the world our full selves
because we know we can’t control the
response we'll receive. Or maybe we simply
don't like the feeling of being seen, flaws and all

. What are some behaviours or characteristics
‘you have that people don't always sce?

b. What are some behaviours or characteristics
youlike about yourself, but hide from.
others?

‘What are some behaviours or characteristics
that you dislike about yourself and hide
from others?

‘Why do you hide these traits, both the
positive and negative?

e. What would encourage you to share these

there are  few questions you can ask yoursel
What am 1 looking at?

What i this information actually saying?
What information i necded to help me
understand i bester?
Why s his information important?
Who s impacted by this information?
Who i giving me this information, and is it bissed?
Wiy should I listen to this person?
How do 1 knov that this information is true?

What can learn from this?

Imagine analysing this book using those questions as 2
guide. You now have to consider my perspective and how
my own personal experiences and biases are skewing the
information I'm giving you. What privileges do 1 have
that can make lfe casier for me and harder for you? What
resources do T have access to that makes dreaming biga
reasonable thing to do? How does my lved experience
‘make me a credible source of information?

‘Suddenly this process is not just as smple as you
reading a book about success. Everything L write, cvery.

]

Lesson I recount, every anecdote I share is iltered

through my own individual way of viewing the world.
In the same way that how you respond to this book s
going to be heavily impacted by your mindset,and how
receptive youare to the information I'm sharing. I'm
teling you this because i's so vital o have a healthy level
of scepticism. Be discerning about what you read
‘and what conclusions you draw.

Now that you're thinking critically, questioning my
‘motivations, trustworthiness and the stuff I'm sharing,
use that same curiosiy to research, Learn more sbout
who T am, what I'm teaching you and make your own
Judgements accordingly.

Critical thinking effectively means that we avoid
taking things a just face value. Afte all,face value can
often be  reflection of our biased past experience,or the
‘ways in which we've been programmed by societ, family
or fiends to view the world around us

‘When Iwas a teen loved drinking Powerade,
ot necessarily o replace lost electrolytes, but [
liked the taste and it was always available at my local
7Eleven. 1f you're familiar vith the drink, you know
it comes in every colour of the ainbow (ll o which I
happily drank), but my mum would always fuss when
Ibought the blue lavour From memory, she said
that e shoulds't drnk blue drinks because cleaning

REFLECTION

REFLEGTION

The journey to acquiring the thing you want isa’t
linear. The plans you set to reach your goal are
unlikely to happen in the ways you expect. But

isn't that just how life is? If we stopped wanting
things just because there was a chance that we
wouldn't get them, then I guarantee our lives

would be bland, dull and lacklustre, Self-awareness
reminds us that we have to shatter the delusions
created by our expectations and remember that a
ot of those expectations come from the ways we've.
been conditioned by society. Our plans and ideas
constantly change, often due to forces outside our
control, so the best we can do is stay aware, adapt
and reflect on what's happening around us and
what we can learn from it.

I¢'s easy to get caught up in the acts of doing,
‘moving forward, accelerating and progressing that we
forget to pause and assess what we've been through
and how that impacts our future. Taking time to
think i extremely helpful in getting a better grasp on
who you are and your situation.

“This is why it's vita that you keep checking
back in with yourself and your plas; amending your
strategy and expectations accordingly. Like any skill,
Iearning how to reflect takes time and if you've never
really done it before, it can feel ike you're obsessing.
over the past,




VEGAN LIVING

An easy guide fo a cruelty-free,
vegan, plant-based life

VEGAN
LIVING

ONDINE SHERMAN

Going vegan seems impossible!

What do I tell my family, they think it's unhealthy?
| don’t want to annoy my friends!

Where do | find food and clothes?

How do | still get all the vitamins | need?

Have you been thinking about going vegan2 Whether it’s for
environmental, ethical or health reasons it can be a very big
decision to make and implement into your lifestyle.

Vegan Living is a gentle, accessible and inspirational guide
for a transition into vegan living by Ondine Sherman, one of
Australia’s leading voices in the animal welfare space.

Based on Ondine’s own personal road to being vegan

and expert advice, this is an easy and practical guide to
implementing vegan practice into all aspects of your life
including food, fashion, cosmetics and health products and other
lifestyle items that use animal products. It will also provide you
with the tools you need to navigate being vegan in a non-vegan
world, and how to answer questions that your friends and Fomi|y
might have about your lifestyle change.

Ondine Sherman is the Co-founder and Managing Director of
Voiceless, the animal protection institute. She stopped eating
meat at seven and became full vegan (95% in reality) nearly
five years ago.

Ondine holds a BA in Communications from the University of
Technology, Sydney, and an MA in Environmental Education
from Macquarie University. She is an Ambassador for Action
for Dolphins and Director of conservation NGO, This is My
Earth (TIME). Ondine writes on animal protection regularly
in the media and her opinion pieces have been published in
Sydney Morning Herald, AlterNet, Mamamia and more.

In 2012 she was Nominated by Cosmopolitan for “Fun, Fearless,
Female” Award, presented the Commencement Speech for
Macquarie University in 2011 and in 2009 nominated as
Australia’s top 10 Community Leaders by News Limited &
Microsoft

She lives in Israel with her husband and three children.

Page Size: 198 mm x 128 mm
Extent: 216 pages Full Colour
Rights: World

Vegan Living will take you on a journey to help ease you into

animal-product free living that enables you to live in harmony with the
planet while enjoying great food, good friends, health and satisfaction.




THE TiME
IS NOW

There is nothing so powerful in the world
as an idea whose fime has come and
animal protection is just such an idea."

- MICHAEL KIRBY,

AUSTRAUA'S LONGEST
SERVING JUDGE

ippeel You've faken the fist step on the path fo
vegan ciuelly-free, plan-based lfestyle and fm
delighted you'e here.

vegan-curious,this book is writen jus for you. A healthy

happy vegan lfestyle i win-win-win-win-repeat infiite
fimes] for you, animals,the environment and the future of
our plonet

Whats the bestime fo begin my joumey? | hear you

now?l Ye

ask. How abo
profecionis
and the vegan awakening s hy

ocial fusice mover

ppering, moking hisiory
and spontaneo
from animal

in our very genera

and involves miions of people shifing o

producs,
We have o global population of 77 billon people
s pecple have

and, inrecent years, 70 per cent of he w

reported eifer reducing or siopping fheir mex
on largely led by milennicls concerned about

sumption

Jection and the environme.

Ify
anly hipeies and hipsters, you couldn't be more wiong.

hinking the vegan movement s p

snal corporations and
of new

Mainsiream busi

toking note. There's an explosic

investors o

plant-bosed products, vegan foed fechnology, etical

fashion and, most importantly, passion.

Hus okstores
and celebrity chefs are jumping on board. The world's
largest mulinationals, renowned for their meat and dairy.

d technology.

ooks are fillng

products, are now investing in vegan fo

And comparnies ke Google, Burger King and ex
McDonald's are geting on the meat-free frain,

Bilionaires such as Bil Gates, Jay-Z and Richard
Branson are investing heavly in the area while vegon and
lebrites are inluencing their billons offans

Avion Grande believes vegarism can moke you e
and happier, Ellen DeGeneres is encoura

p eating mear, and Miley Cyrus s sure vegar

ver the world. Music sensation Bille Eilsh old
ind that meat astes good
on and it worlt

her millons of fans, ' undk
and | know you think you'e just one p
change anythingif you st you should know

person' odds up.

entient

violence and one brimming with kindness,
and compassion fo all living creatures
ith

Don'twe all want @ world thaf's more caring,
s violent? Lef's give fhof @ resounding YES.

just foir and |

Vegan living is not hard. Most of us iving in indusiria

counies have unprecedented choice about what

we can eat. Qur supermarkets overflow with @ wide
variety of products and, i we'e lucky, wih a clck of @
buton, foed, fashion and beauty producs are delivered
di . We a

y 1o our d

1d keep up with fashion iends wiout

dusties known to cause both harm to

animals and environmental destruction.

Bt remember - veganism s nof a die,fad, club, fashion

or cul. It isn'  ney concer ot . Veganism and

vegetarianism have been  part of Asian Buddhism
Jainism, Sikbism, Taoism and Hinduism for thous

yeors — the concept of oh

respecing lfe and doing no horm,

I, the vegetarian and sometimes vegar
Rastofari movement of Jamaica, is infended fo improve

healih, avoid causing death and bring followers closer to

wha they refer 1o as uiversal energy and Ife force.

N

— -

Gandhi wisely said thaf e happiness
think, do and say are in harmony. When our diet and
s are in ine wit
refle
live our innermosf rufh

en what you

in daily lfe. Tis i v

hen we can

volu

1know from experience th there s a soulfu,
authentic, joyful feeling when my ouisides maich my

insides. And I'm not alone.

Fourleen years as a vegan, Grace from our Vegan

AdTeam exploins wha it means fo her:

‘Veganism is a
philosophy on life
It re-frames the way you see the world,
see food and see yourselfas a moral
agent . Ifs opened me up fo world cuisine,
made me think about he inersection of @
voriety of social issues like animal rights
human rights, migran rights, environmental
tights .. Veganismis a powerful idea
one fo which very few people can
meaningfully provide any kind of
robust counler-argument, in
my experience’

Harry Bolman, hos! of the Vegan Hour, a regular
hour-long livesiream on Facebook in which he
inferviews vegan identities, describes it this way:

“Veganism is the lifestyle
tha secks o eliminale as much
s possible] he use of animals for
any purpose... To cease exploiation
enslovement, commodfcation and use of
animls for any purpose. To reat all animals
(and by extension, il living beings) with the
love and respect we wish for ourselves.
When our inertion is o do no harm,

we find a way, not an excuse.”

F

Ths chapler was witen in collaboration with
Dr leilo Masson, medicol doctor and paediaician.

oday millons of people around the globe are
proving hat being healihy and being vegan are

alible. A healhy vegon dietis oppropriale

our lfe, including pregnancy,

ians and vegans are af reduced ris

that vegef

number of healih condifions including heart disease

erain concers, Type 2 diabetes, hypertension and

iy, This s because vego and vegan diels are offen

v saturated fot and high i les, fuits, whole

serum glucose conirol, which leads fo the reduciion of
hronic disease.
ge siudy of utiion coined the

concluded thot uman beings

i, we should sy clear of meaf and dairy.
Exper scienific advice regarding diet usually recommends

bu, unfortu

less animal products ., some nutifionists

rely on informe

#up with the fimes. Oth

om h dies surepiiously funded by meal, egg

daiy industies using questionabl

science or drawing
suspect conclusions. A number of people | know have also
her than decreased, heir meat consumplion
b diets. And

increased,

nals scare away thei
making them doubt their decision fo
fing advice from

vegan-curious clen

Pt o vegan diel. Make sure you'e

onlythe most nformed and educated e




SPACE IS COOL AS FUCK

Where art meets science in the magical, wonderful infinity of Kate Howells is a lover of all things space.

space: In 2017 Kate secured a position on Canada’s Space Advisory

Board. Currently she collaborates with the Canadian
government and international NGO, The Planetary Society, to
help people develop skills and tools to launch space knowledge
into their communities.

Bite-sized chunks of incredible, unbelievable information
explaining everything you need to know about our universe from
black holes to dark matter, featuring aliens, crazy scientists and
incredible worlds!

Space is Cool as Fuck features more than 100 wild artworks, in the community (including legendary Bill Nye the Science
I S c 0 u L photographs and illustrations from 40 international young artists, Guy).
expressing the ineffable, immense, beautiful and insane.

Kate is based in Montreal, Canada.

She has put this book together with a little help from her friends

AS FUCK

KATE HOWELLS & FRIEKDS

Page Size: 355 mm x 355 mm hardcover
230 mm x 230 mm paperback

Extent: 176pp

Rights Held: World

Rights Sold: Nth America (Andrews McMeel)

A highly designed book exploring the idea of the magical, wonderful infinity and
possibility of space.
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Space is Cool as Fuck features more than 100 wild artworks,
photographs and illustrations from 40 international young artists
curated by brilliant designer Cynthia Larenas. From hand-picked
unknowns like Kate Kurucz and Adrian du PB. through up-and-
comers like Aida Azin, Waiton Fong, and Chrissie Abbott, to the
more established Joel Vans, Kareena Zerefos, James Reka, Regan
Tanamui (Ha Ha) and Marina Zumi, each artist brings their own
aesthetic to the majesty and wonder of space giving the book its
exquisitely eclectic style.

‘SPACE 15 COOL AS FUCK'

cosos

HOLY SHIT
THERE ARE
A LOT OF
EXOPLANETS

CHAPTER Il

SPACE IS COOL AS FUCK

SPACE IS COOL AS FUCK COSMoS

BRITNEY, LINDSAY, SHIA, AMANDA,
MACAULEY CULKIN. THE LITTLE
DICKHEAD FROM TERMINATOR 2.
THE GOOD ONE FROM THE JACKSON
FIVE (RIP).

SOMETIMES SHIT JUST GETS T0O
HEAVY TO HANDLE. BIG MEGASTARS

OWN FAME, AND BIG MEGASTARS
IN OUTER SPACE ARE NO DIFFERENT.

MILLION STARS
ARE BORN

AND DIE
EVERY DAY.

BLACK HOLES CHAPTER VIII

SPACE IS COOL AS FUCK

MULTIVERSE

“Bill Nye meets Space Jam and the Wu Tang Clan”



| QUIT PLASTICS Kate Nelson

“Ways to live that favour our health, happiness,
land & oceans. | can't recommend
this book highly enough.”

- ELYSE KNOWLES

L ,
QUIT-
PLASTICS

and you can too

60+ lifestyle recipes to cut waste,
live clean and change the world

KATE NELSON

An inspiring and practical journey to quitting plastic.

Kate Nelson has been disposable plastic free for a decade.
She started small by stopping her use of p|astic bqgs and
water bottles, refusing straws and using a reusable cup for her
coffee. But as she became aware of just how much plastic she
encountered in her day-to-day life without realising, she knew
she had to do more. It has taken years, but the journey has
been humbling and full of learning.

I Quit Plastics is an inspiring and practical guide to reducing
your use of plastics, wherever you may be on the journey.
Complete with an 8-week phase-out program, and full of
recipes and tips to help you cook, shop, wear, clean and live
p|c:sﬁc-free, Kate Nelson shows you how to reduce your waste
and live more simply and sustainably.

With over 60 recipes that cover cooking, beauty, hygiene, and
cleaning, Kate Nelson shares how making small changes within
your own life you can help have a lasting, global impact.

Kate Nelson is one of Australia’s leading plastic-free advocates.

She started her journey in 2008 when she volunteered at Jean
Michel Cousteau’s Ocean Futures Society.

Since then she has lobbied government, pitched to corporates,
spoken at schools all over the world, and founded an educa-
tion and advocacy not-for-profit called ‘Save the Mermaids’ to
spread the word.

She now lives in Byron Bay where she has been plastic free for
10 years and where she continues to run workshops and edu-

cate 50,000+ social media followers on the joys of living simply

and consciously.

Recipes include:

Cooking:
Banana Bread, Sweet Potato Blueberry Porridge, Maple
Glazed Pear Breakfast Crumble, Lentil Chickpea Felafels,
Zoodle Pad Thai, Vegan Cheese, Eggplant Chips, Peanut
Butter Cups, Rich Gooey Raw Brownies

Hygiene:
Toothpaste, Deodorant, Mouthwash, Face Masks,
Sunscreen

Beauty:
Mascara, Foundation, Bronzer, Blush, Eyeliner

Cleaning:
Laundry Detergent, Cleaning Spray, Stain Remover

Page Size: 234 mm x 153 mm
Extent: 240 pages Full Colour
Rights Held: World

An inspiring but practical guide to reducing your footprint by taking you on a journey to

reduce your use of plastics.
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MIND BLOWN Dan Marshall

Page Size: 320 x 320mm

Extent: 184 pages

Rights Held: World

Rights Sold: German (National Geographic)

Did you know space is only an hour’s drive away? Did you
know there is a jellyfish that is biologically immortal2 Or that of
all life that has ever existed on Earth, 99.9% of it is extinct2 Dan
Marshall’s slick new book is packed to the brim with facts that will
BLOW YOUR MIND.

Delightful illustrations and beautiful design bring to life some of
the hardest to believe and awesomely real facts you'll ever see.

Prepare to have your mind blown...

1 therawes m hola right throagh the Esrth,
It wonld takn 42 minsiss to go from e
xlin in the oter.
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. rerirm——

Dan is a designer, illustrator and writer who runs a design
agency, Studio Marshall. For over 20 years he has worked with a
diverse group of clients including the Sydney Opera House, The
Australian Museum, One Laptop Per Child, The Hunger Project,
Facebook and Coca Cola.

Mind Blown was born from Dan’s passion for graphic design,
communicating information visually and his deep curiosity for the
incredibly strange place that is our universe.

A visual feast of facts that you won't believe, uniquely illustrated and displayed. A perfect

gift to dip into again and again, with facts guaranteed to impress your friends and family!




HOW TO ADULT Anna Blackie

Shit you should know, but probably don't.

Do you know your shiraz from your merlot2
Could you find north if you were lost in the wilderness2

Are you craving gravy but don’t how to make this magical
sauce?

The answers are all here.

From doing your taxes to changing a tyre, asking for a raise to
mastering the art of avocado preparation. This is the ultimate
guide fo all of the things a fully functioning adult should know to
survive in the big scary world.

Packed with sage advice from a real-life hopeless millennial, this
book will keep you from starvation, make folding fitted sheets a
reality, and teach you to look like a real professional adult when
you're actually just an incompetent trash human.

Anna Blackie is a real-life hopeless millennial who spends her
time advising other millennials on how to function in an attempt
to avoid her own shortcomings.

While living in Sydney and dreaming of one day eating an
avocado in her very own house, Anna realised there was a
shocking amount she didn’t know about how to function in the
adult world. In a blind-leading-the-blind situation, she decided to
write her very own guide to being a grown-up and fill it with all
the things she hoped she would one day understand.

Page Size: 198 mm x 128 mm
Extent: 288 pages 2 colour
Rights Held: World

With Chapters Including:

Money is Scary and Here’s Why
Culinary Skills to Keep You From Starvation
Living Out of Home Without Dying
How Not to Be a Trash Human
(and other useful life skills)

Helpful Tips for Adult Professionalism
How Not to Die in the Wilderness
Basic Wisdom from an Mechanical Engineer
Legal Advice For When You're Too Poor
for a Lawyer
Not Dying: Tips from a Medical Professional

Pretending You're Not a Lazy Shit

“..tull of genuinely helpful and
easy-to-follow advice about how fo tackle

all the things that come with being an adult”
Good Reading




HOW TO ADULT Anna Blackie

HousEHOLD
ARE YOU LIVING IN YOUR
OWN FILTH?

The quickest way to ditch your trash-human vibe is to laok

at the etiquette for when you should wash and replace basic
housshold items... It tums out that bedsheets are meant to be.
ast once a week. At the time of writing, | couldn't Kitchen sponges
remember the last time I washed my sheets. | am fithy and
nd probably the reason Jesus cries at night. Wt ater 3 s (USES

WHEN | WAS A KID, sl rted was to move Towels Vathafer 3 ses (USES
out of home. To me, having my own place was the e dscoaingat bdshotsr men 0 bochanged i

timate sign of adulthood, and | couldrtwait o reach e afen than s umarly possible, s sturmbled acrss Teotowels Wesh EVERY. DAMN, DAY
that pesk level of matuity. e iedoe et e ore oy, mony g

HOME
WITHOUT DYING

living out of home means you have to keep yourself
alve. For someone who struggles to keep a plant

green for more than 24 hours
daunting task. The folloving is an informative
the things you need to know to help
tolife, and ke

Rinse overy day throw oy
ey week

| planned to stay up al igh, eat hocolate cake for

+, and watch

compltely on a regular basis. Read this st and tremble in

i ovry Sments
at your own inadequate adlting sklls and generally Pillows ey s <yourm

exertrashy TV L wanted

judgement or complaints. Well i turms out

unsanitary habits.
actually do ive out of home, Imin bed by

breakfast when

only eat chocolate cake

' having a mental breakdown. On the bright side, Phones Ever

. Day

Oidyou inow that hings used o e otvr i

I watch as much of The Simpsons as [ want, and my t0badosned 0ot s holl G071 Tt out bt You
o o F ol Fr v, my o cothes haveoan o Bras oman.of hafy-chested
benefcal lfe kil e et ce s, mon- vy 2

s v my washing ma o
ght aiches (vt
Jon't thinkve
et sl sl
my-lf torror)

this is & somewhat

Remote controls Once a month,

you from begging your

parents to take you back and wishing you'd never Disinfect and wips out
v Fridge P
progressed past eight years of age. o every ek
9
e
HOW T0 ADULT HouseHoLD HouseHoLD HousEHOLD

FOLDING FITTED SHEETS: WASH YOUR CLOTHES WITHOUT —— 1 y
RUINING THEM Gy | ot 1 [

fying pon

| once believed that folding a ftted sheet was an aduting Being an adultruins so many things: the abilty to drink
urban legend; askil only to be cheamed of, but never actually without fesling like you're going to die the next day; the use Frotein stains, 0.5 vomit

accomplished. | convinced myself | didn't really need to of inexperience as an excuse for stupicity; and most of all, the. sweat and blood

know how to fold s fitted sheet anyway; what's virong with 3 enjoyment of being a fithy mess without judgement,Let’ face

good old baled-up sheet shoved deep into the back of your it even peaple who aren'ttrash humans stil pill shit all over

cupboard where no one can see your shame? O, how wrong themselves from time to time, and its an unspoken rule of the Combinstion staos, o5 e withcodwter thar
Iwas.._I sheet you not, of ll my new adulting knowledge, tall white shirts are destined to be ruined before sauces and make-up. ntly b deter:

the abilty to fold s fited sheet s one of my.
skils, There is no experience that has given me as much pride
foct square out of that unruly
tangle of cloth and elastic. Adulty AF:

cal adults who are just 100 grown-up for their
n good i the capacity to throw even the most stained
rmentin the wash and have it reappear looking fresher
than ever. Us mere mortals can only dream of having such
 these tips will help you get closer o that

and satisfaction as making

Grass stains

Lay your sheet out on a fat surface, grab the bottom abilties, ety thantsh

comers and tum ther nsice ou.Tuck these o the godl levelof skl st o Soak oo
1op comers,ligning the seams o create a rectangle s
% Delicate bag: These mesh bags costabout $2 and are g Ao coater
Fold your rectangl n alf it e lstc scges cllcsly useful.Stff hemwith your ras stockings
yourrectangle ! o o undies you save for special occasions 1o
insice hemselves, sroying al these pretty things that cost 30
Coffen
Fold in half again so you have a square sheet, and * wmywt\meﬁ insid out: This sounds stupic, but
smoath down ta remove wrinkiss it means any wear an! tear that occurs in the was
eylevilloly happe vide ofyour garments,
oot o 5 sojleron o " clothes wilbe abl (o maintai a
i Sl acad o anes o cne i v e eohol
¥ Usatho gontle oyl onyour washing machin.

ifyou don't tink you need to. Realistical, wha are you
washing that needs to be spun around at 100 km/h?
You're diry, but you're not that diry

*  Read the care labels: Although mainly considered




OLDIES” GUIDE TO THE MILLENNIAL WORLD

Ever felt like you're completely out of touch with the evoloving
world?

Unable to tell your ‘Lots of Love’ from your ‘Laugh Out Loud'2

Are you in a complete daze when it comes to streaming, swiping

left, LGBTQAI+ and cryptocurrency?
This is the book for you.

All these things the millennial generation take for granted are now
within your reach thanks to the helpful guide to the banter of the
modern age.

‘Remember when we cried as kids and our parents said,”I'll
give you something to cry about”? We thought they were
going to hit us but instead they destroyed the housing market,
quadrupled college tuition, and melted the ice caps.’
Imagine @Funny_Imagine on Twitter

Katy McEwen is a baby boomer surrounded by millennials. She
grew up in the UK and has spent her life around books, including
working in a bookshop and various publishing companies before

moving to Australia.

Married with three millennial children she is constantly trying to
understand, she decided that there were more than likely others
who might like to be let into those secrets too, so put together the
Oldies’ Guide to the Millennial World (with some help from her

kids and workmates!).

Katy McEwen

With Topics Including:

The World Wide Web, Smartphones, Facebook, Instagram,
Twitter, Memes, Reddit, Echo Chambers, YouTube,
Streaming, The Cloud, The Internet of Things,

Smart Homes, Online Privacy, Google, Big Data, Amazon,
Online Shopping, Fashion, Bitcoin, LinkedIn,
Self-brand, WhatsApp, Tinder, Relationships,

The Rainbow - LGBTQAI+, Marriage, Religion, Politics,
Drugs, Feminism, Housing,

The New Sharing Economy, Climate Change,
Education, Working Life, Travel, Language,

Visual Language, Gen Z

Page Size: 198 mm x 128 mm
Extent: 250 pages Full Colour
Rights Held: World

Millennials teach Baby Boomers a thing or two in this clever (and accurate)

guide to the Millennial world.
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seem to be a big deal Not

suce you want to be defined by your yeat of
birth? Arerit we all unique? Yes, of course. Then
again, how do you explain kale, quinoa and smashed
avocado to someone who gew up on grilled lamb
chops and frozen peas?

There’s no doubt that world events, developments in
technology. and economic and social shifts

affect a person's wodd view tastes, attitades and
expectations There ae people called demographers
who study all that ‘The consensus is that we can
usually selate to individuals born around the same time
s us as we have shared influences, and these become
akind of shazed language — even if we have different
personlies, politics and private esperiences.

The trck is learning how to communicate with people
who aren'thora asound the same fime as s

T this era of rapid change, if's easy to feel out of
touch with how people of different penerations speak.
and to understand theic attitudes and values.

Odies Gie 1o the Millnnial Worldis 2 quick refecence
for anyone who's feeling a little out of date with it all
and wants a simple crash cousse.

“The Masguarie Diceionary defines ‘genesation’ as ‘the
whole body of individuals boen abont the same

time”. Somehow diffecent generations have acquired
‘nicknames for teference. These naming conventions
probably stasted with the Baby Boomer phenomenon,
‘with the sucge of births at the end of the Second
World War. Thete was then a clear 2nd dzamatic drop
in the bicth sate in 1964,

‘Broadly speaking, people born between 1965 and
1979 came to be known as Generation X, and those
born between 1950 and 1995 came to be known as
Genenation Y ot more colloquially, Millennials

“This is an exciting group. Growing up with a
constantly changing ascay of technology at thei
fingertips, Millennials have had to devise new ways of
selating to each other — and coping with the buzden
of 24/7 connectivity. Accordiag to Patrick Stevebi,
Millennials have ‘an urgent, enthusiastic desire to find
‘new solutions to the world's most pressing problems
1's definitely worth the effort to figne out what
they'ze speaking about and what they have to say.

TECHNOLOGY

HE bedsock on which the Millennials’ digital
world s built was being created at the same
time they wese. Since the 19605, zeseazchers and
govesnment departments had been refining ways
to comamnicate by computer, linking computess to
networks through an ‘internet’. In 1989, computer
scientist Tim Beeners-Lee developed a system
whereby his computer could look up publicly available
information on other people's computers, which he
named the World Wide Web (thisis the origin of the
v in web addesses).

‘Similas ideas wete FUN FACT
beng explosedby othes
softwareenginces sikat  THE WORLD

e WIDE WEB WAS

et | ALMOST CALLED
e INFORMATION
poblsinginfornationthey  MESH' R 'THE
~wanted to share, and

e madteny  INFORMATION
oSl hecnosesacd  MINE' OR "MINE OF
ciekondllsofsofbsies  INFORMATION',
“While for Baby Boomers

‘and Gen Xers, using the web involved considerable
leasning, Milleials grevw up with i, which is why they
were dubbed ‘cigital natives'.

Ttwas the Apple Phone that paved the way and was
cesponsible for the main cultugal transition, altiongh
the free-to-use Android operating system has since.
‘pained a lasge share of the smartphone market

FUN FACT

SMARTPHONES DO ALMOST NO PROCESSING:
INTERNET CONNECTIVITY ALLOWS FOR
PROCESSING TO OCCUR ELSEWHERE AND
THEN FOR THE DATA TO BE DELIVERED
BACK TO THE PHONE — WHICH ALSO SAVES
BATTERY POWER.

‘With the widespeead adoption of the smartphone, the
‘esjosity of users are acenstomed to being connected to
the intecnet 24/7. In tucn, this has dsiven the expansion
of platforms and apps ke Facebook and Instagram.

The symbiosis of the smartphone and the internet
s been transformative. In 2 genesation, teenagers
weat from having to be at home on a static phone
line in order to contact 2 fiend to being able to
pull 2 smartphone out of theis pocket and respond.
immediately. This instant connection, isrespective.
of location o time of day, means that the default
of a Millennial i to be online constantly and
available at all times

O

*I FEEL ABOUT MY PHONE THE WAY
HORROR- MOVIE VENTRILOQUISTS FEEL
ABOUT THEIR DUMMIES: IT'S SMARTER
THAN ME, BETTER THAN ME, AND | WILL
KILL ANYONE WHO COMES BETWEEN US."

Colson Whitehead, The Noble Hustle: Poker,
Beef Jerky & Death




WE'RE ALL GOING TO DIE Stefan Hunt

10 out of 10 people reading this will die.

’
WE RE Al—l— Stefan Hunt was a successful film director, travelling around
the world capturing beautiful stories and making new friends,
GOING TO DIE a life one can only dream about. Then, at the age of 27,
he became riddled with an anxiety which left him paralysed
with fear and questioning his purpose. On the advice of a
friend he decided to put pen to paper in search of relief, and
out tumbled the five words which began a poem that led to
his major epiphany: We're All Going to Die. Far from being

a morbid thought, Hunt felt reassurance and inspiration when
he accidently stumbled across life’s only guarantee.

and why that's kinda awesome

OFF,
S0 LOUD IT SCARED MY PANTS °
ITIMIDLY ASKES: Who s

Written and illustrated by Hunt, We're All Going to Die takes
on the immense task of exploring the meaning of life in the
form of a Dr Seuss-esque book for adults. Pairing eloquent
prose with whimsical illustrations, this picture book follows
conversation between fear and death asking you to look at |
the ‘what ifs/, the ‘why nots’ and the ‘oh wells’ that might flash it
before your eyes if Death were to pay you a visit. The result "o
is a simple message: Fear Less and Live More.

Stefan Hunt

Stefan Hunt is a writer and filmmaker collaborating with
the biggest global brands, directing multi-award-winning
documentaries, commercials, music videos and TV series.

His most ambitious creative project to date is We're All Going
to Die, which also consisted of short-film and multimedia art
festival in Sydney, aimed at empowering an audience to fear Extent: 72 pages Full Colour

less and live more’ Rights Held: World (exc North America)

Page Size: 7 inches x 9 inches

He currently lives in New York City.

The moment you redlise that you're not the only one with these fears, that you're not alone, is

the moment it all changes.




THE QUIT SMOKING COLOURING BOOK

A newcomer to the craze that just won't die

The Quit Smoking Colouring Book is equal parts disgusting, The Quit Smoking Colouring Book is the perfect gift for that friend
insulting, offensive and confronting. : or loved one that just won't give up the death sticks. A funny take
: on a perilously unfunny situation.

Why smoke when you can while-away the time colouring in these

beautiful zen-style doodles by artist Yjulia Gramotneva. Dgsigned by up-.cnd-.coming Australian artis.t Aga Makowiecka.
: This book cover is printed on a matt stock with stunning copper-
‘Delightful’ illustrations to colour in; like tongue cancer or a coloured metallic foil to accent the intricate illustrations.

beautifully detailed hole in the throat.

Along with humorously impolite prose, The Quit Smoking
Colouring Book is dlso littered with confronting facts, like how

smoking can waste 7200 hours in five years.
COLOURING BOOK

g ,EHM
" ﬂ ‘ F' AT TN A If your teeth are quite brown and smell like a bum,
iii \3)9 S X If you're down in the dumps ‘bout your bloody gums,

It is also filled with inspiring information and delightful poetry, for
example:

s If you're sick of your mouth looking like an ass,
) Then tell the next ciggie, “Thanks, but I'll pass.’

7
15/ RYCK

Page Size: 234 mm x 234 mm
Extent: 84 pages

Rights Held: World

“Cigarettes are killers that travel in packs”




#SINGLE

s Wow, your beautiful

awwww
-

But don't you mean

handsome?

No. You're beautiful

Dating in the 21st Century
Based on the Popular Blog Tinder Tuesday

Dating in the 21st century is rough

From bad pick-up lines to death threats and awkward sex-
capades, #single is a hilarious snapshot of some of the most
ridiculous real-life online dating conversations.
This book is a must read if you match any of the below criteria:

* You are currently online dating

* You have online dated

* You will online date in your future

® You are a smug couple

* You worry your child is a spinster/bachelor for life

* You like to laugh

* You are a Jewish mother

* You like to breathe and live and stuff

“The perfect book to shove in the face of anyone who

has ever asked “Why are you still single2”

- My next door neighbour, Fran

#single is based on the popular blog

TinderTuesday.com with 20,000 weekly visitors and a large
Instagram following of 70,000+ The top 10 countries’ visitors
are from, in order:

1. Australia 6. Ireland

2. Canada 7. Brazil

3. United Kingdom 8. Germany
4. United States 9. Netherlands

5. New Zealand 10. Hong Kong

#single is designed by up-and-coming Australian artist Anthony
Skujins.

Page Size: 198mm x 128mm
Extent: 168 pages

Rights Held: World

“Definitely giving this to all my friends who have

(or, are) suffering through online dating”
- Everyone I've ever met




JUST THE TIP

Let's ask the experts sexperts...

Sex tips for chicks by gay dudes! : Featuring many tips from mild to wild, a nice take-home message
: from the book is that at the end of the day everything comes back
Ever wondered: N the importance of chemistry.

Nothing is off limits. This book covers o range of

* When hand jobs became uncool2 nin ) D )
basic, interesting and taboo topics, including:

* How to give the perfect blow job? « Efiquette e The Perineum
® Where a guy should blow his load? : gs;:rgng : g:: Play
: e The Penis e Anal Sex
You are not alone. * Hand Jobs * Play Time
: e Balls e Compatibility
So we went directly to the experts on everything ‘man-junk’ to bust * Blow Jobs

some myths, get some tips and learn a lot more.

: t the Tip is desi -and-coming Australian artist A
Just the Tip is a funny, dirty, light-hearted yet informative book full JBl;Smese (/\;\F;jei?s(;?ned by up-and-coming Australian artist Aaron

of sex tips for women, inspired by advice from an international
panel of gay men in their twenties to thirties (aka the “sexperts”).
The target audience is women 20-60 (predomi-

nantly 20-40). However, the tips have relevance for 3

male audience.

Page Size: 198mm x 128mm
Extent: 216 pages

Rights Held: World

This must-have book is the perfect spontaneous purchase.

It is an informative read, and a truly great gift for a friend

(or a hilariously cruel gift for an ex-lover).
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DAN MARSHALL

NO WAY! Dan Marshall

Get ready to go on a wonderful journey of discovery that willmake  Dan is a designer, illustrator and writer who runs o design
you say No Way! Learn all about space, humans, earth, science, agency, Studio Marshall. For over 20 years he has worked with a
animals and maths, with the help your trusty robot sidekick. diverse group of clients including the Sydney Opera House, The
Australian Museum, One Laptop Per Child, The Hunger Project,
Facebook and Coca Cola.

Did you know...

Uranus is leaking gas into space? Dan’s books stem from his passion for graphic design,
The average yawn goes for six seconds? communicating information visually and his deep curiosity and
The fact that there are over three trillion trees on earth? include Mind Blown and No Way!

Bicycles ride themselves?!

This beouﬁfu”y designed children’s book is filled to the brim with _

facts, games and questions that will teach you all the wildest and
weirdest things about the world around you!

Publication: September 2021
ISBN: 9780648677024
Page Size: 247 x 184mm G@
Extent: 64pp
Rights Held: World

Rights Sold: German (Loewe)

From the same author:

A beautifully designed children’s book full of facts, games and questions to spark
imagination in kids aged 8-12.




NO WAY! Dan Marshall

SPACE
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EARTH % ANmmaLs ¢

HUMANS SCIENCE MATHS

CONTENTS
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Syncing up

Anol
of

Taking

advantage

Going
underground
ed do

These mouse-eared microbats spend

almost the whole day hanging upside. 1 L L
down asleep. Sometimes up to P

19.9 HOURS ary heads each day for
HOURS

Food fight

Spot how many times K.L.A.U.S (Knowledge
Learning And Understanding System) appears
throughout the book!



1 NCT SUPER DUPER Dan Marshall

Dan is a designer, illustrator and writer who runs a design
If you could choose any superpower,

h Id it be2 agency, Studio Marshall.
what would It be¢

For over 20 years he has worked with a diverse group of clients,
including the Sydney Opera House, The Australian Museum, One
How would you change the world if you Laptop Per Child, The Hunger Project, Facebook and Coca Cola.
could stop fime? Dan’s first book, Mind Blown, was born from his deep curiosity

What if you could shoot g|iﬂer from about the incredibly strange place that is our universe and his

your fingers? passion for communicating information visually.

Would you rather have the power to He has also published the children’s titles No Way! and Look

cough up candy or to grow vegetables Book.

to feed the world?

The sky’s the limit with imagination —

what will you do with yours?

Join super-duper superhero Cooper as
she travels the world and meets heroes

just like you and mel

Publication: April 2022

ISBN: 9780648987451

Page Size: 200mm x 200mm w
Extent: 68 pages Full Colour

Rights: World

Age 4+




1 NCT SUPER DUPER Dan Marshall

Glitter is a fun pewer to choose,
but Luke shoots lightning

from his shoes!

e
With everything now turne cinders.
Gwen fires gl 1tter from her ngers. ‘. - .

5 y -.-—'F:‘.‘.JI’ ﬂfr

I

-
-
Hopa wants peopls to heve someswhare ta live. Her home-build ihg power allows her to give.

Finn grows food that's pretty sweet,
now all the world has encugh to eat.
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